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1 A closer look at our tomato soup can. A shortform 
version of our logo is placed at the center. The look 

and feel of this can is the comic book vibe that we 
were going for with this year’s food drive campaign, 

and the first time in eight years that we had 
designed a visual just specifically for the year, 

outside of our standard Cram the Van logo (black 
and white version) which you see below. 

      

3 This is an Adobe Stock image that we altered for our 
2021 Cram the Van food drive annual campaign.  

2 Here is our final version, altered by our team, none of 
who are trained graphic designers but who work heavily 

with graphics. We went through several iterations of this 
design before finalizing on this images 
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 4 This graphic was placed on all our collection bins at in-person events, schools, local business and more to 
promote this year’s food drive. A close version of this design was also created for our event apparel (t-shirts 
and sweatshirts) which we had made for our events. 
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5 This was the main Cram the Van flyer we designed for all our in-person Cram the Van events. This flyer was 
used as a full-page ad in our monthly Kansas Country Living magazine, which reaches about 20,000 member 
households. It was also placed on our Cram the Van webpage on our site. The overall design carries our comic 
book theme/feel throughout. 
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6 Here are two large pop-up banners we designed and had printed for this year's Cram the Van, using our “Yes 
WE Can” theme and logo. We didn’t carry our comic book vibe through these large banners because we 
wanted to reuse them in future campaigns. We expect to reuse the can logo in future campaigns, so included it 
was appropriate.  
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7 We also designed this small business card (front and back) to distribute at our in-person events and promote 
our online Cram the Van donation campaign. This, too, followed our overall comic book look/feel this year. 
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 8 We designed 8.5x11 flyers like these pictured, one for each participating school. These flyers were placed 
around the schools and on donations bins. In total we designed and printed over 30 of these flyers for schools 
across five school districts. 
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9 We also designed 8.5x11 flyers like this one for each of our 13 in-person events, to distribute at our offices 
and in each community we serve. Students in each of our participating school competitions (a few thousand in 
total) also received these flyers to take home with them to their families.  
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10 In Great Bend, our most densely populated community, students also received their 8.5x11 printed flyers in 
Spanish (English on other side) so that our Spanish-speaking students and families could understand and 
participate in the local Cram the Van school competition and our local in-person event.   
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11 Our graphics also needed to be tailored for social/online platforms. Here is one of our Facebook graphics 
just prior to the start of Cram the Van season, which also follows our comic book theme. 

12 Here is our Instagram version just prior to the launch of the Cram the Van season/campaign. 
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 13 Here is one of our many social media posts during our Cram the Van campaign.  
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14 Here is one of our many social media posts promoting one of our in-person events during Cram the Van. 
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15 We also tailored our printed flyers for social 
media purposes, using this Instagram portrait size, 

which worked well for our social media channels. 
Using these graphics (only a few of which are 
pictured), we promoted our in-person events! 
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17 A banner slide for our homepage.  

 

 

 

 

 

 

16 National Food Bank Day usually falls during our Cram the Van season, so we always take the opportunity to 
promote this and use it to solicit more cash and can donations during Cram the Van for our local food banks. 
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18 We also used digital graphics like those shown here to promote our online fundraising campaign. Here is a 
social media graphic (Instagram portrait size) for our social media channels (above) and a web banner (below). 



#18 Best Total Communications Program (Supporting Documentation-Graphic Design & Promotions) 
Wheatland Electric Cooperative Inc., Scott City, KS 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

19 We also used our homepage (website) to display banners like the graphics shown above to promote our in-
person Cram the Van events.  
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20 The same banner placements were also used on our homepage to thank our communities who particpated 
in our in-person Cram the Van events and show pictures of our events.  
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21 We received lots of positive response on social media when we published photos of our events and 
announcements of our can and cash collections. Here is one of many of those posts. 
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22 We received lots of positive response on social media when we published photos of our events and 
announcements of our can and cash collections. Here is another of those posts.  
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23 Our concluding in-person Cram the Van event is called the Fall Finale and is held in Scott City, KS, where our 
cooperative headquarters are located. These graphics promoting the event mimicked our theme for this year, 
including our comic book vibe. We even printed two large-scale banners with these designs, one for the local 
elementary school and another for the public park. These banners were seen by thousands of drivers in the 
area. 
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24 Once we had weighed, tallied, and delivered 
all our cash and can donations to each of our 12 
local food banks, we were able to share the total 
pounds collected with our membership and 
social media fans.  

We chose to animate these graphics for social 
media, to make a bigger impact with our 
viewers.  
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25 It was exciting to share our school 
competition winners and check presentations on 

social media and through local news releases. 
To promote our biggest school competition (in 

Great Bend), we even created a short thank you 
video (link to video available in supporting 

attachements). 


